
Rediscovering the Power of Print!

As much as some people and compa-
nies seem to want the paper and printing 
industry to go away, it will not disappear. 
There will undoubtedly continue to be 
changes, but print is not going to go away.  
We now enjoy many forms of communica-
tion, but nothing as durable or tangible as 
print. It can still be the best medium for 
our purposes.

We have books that have existed for hundreds of years.  My 
cell phone only works where there is a tower to connect it; my 
Kindle only works when the batteries are charged.  I can still get a 
land line easily, especially at home which is a dead zone (yes, there 
are dead zones!)  Both of these are devices that will eventually be 
obsolete.  

I can still read a book when the power is out, or buy a news-
paper (probably not for much longer!) and read it anywhere, even 
in the middle of a dead zone! More than 65% of the paper used in 
the US is recycled. Recycling paper is convenient for the consumer, 
and easy and cost effective for the manufacturer.  Electronics—not 
so much.  

The beauty of a wonderfully printed book, poster or painting 
reproduction is not going to vanish. I love the feel of a new book, 
turning the pages and holding the book to see how much more 
I have left before the book ends. These are all tactile and visual 
experiences that should not disappear. I love the smell of ink on a 
press and how it makes the paper look so beautiful.  Obviously, I 
am prejudice because I love printing in all its forms. I own all the 
gadgets but I still like to hold a magazine and turn down a page to 
go back and read the article that caught my attention.

I have papers that go back many years and books that I can 
reread. However, I can’t watch my old VHS tapes; I no longer have 
a VCR—now I have to buy the new stuff—DVD’s or Blue Ray 
discs. Watching TV doesn’t replace the experience of being in the 
movie theatre. At one time new movie theatres were not being built 
because everyone was watching movies on their VCR’s. Now we 
have megaplexes that are setting attendance records year after year. 
All these changes are great but we still go back to basics when we get 
tired of our gadgets. Going to the movies and watching a real film 
in all its glory is still a thrill. Equally wonderful is sitting in a chair, 
immersing yourself in a novel.

Let’s not forget that there is a time for everything and print 
continues to have its time and place.

Lori Paravano Norcross

Chairman
Graphic Arts Association

Change
Margaret Baumhauer, President
Graphic Arts Association

In 2013, GAA is celebrating its 
125th Anniversary and I am wind-
ing down my career in the printing 
and paper industry.  This got me 
to thinking about change; the many  changes I’ve seen 
in my 30 years in the industry and some of the changes 
I know are to come. How sometimes we need help in 
making changes, in learning new things and new ways 
of doing things, and possibly even in thinking differently.  
New technology and different methods of communica-
tion come (and go).  When I came into the industry, strip-
per had two meanings. I remember how excited we were 
to see the output of the first Indigo, then it was on to 
digital and on and on. Webinars and e-learning seem to 
have peaked. After much initial anguish, most of us have 
accepted some form of e-commerce.  

In addition to technology, there were other changes; in 
the 70’s OSHA came along and we had to learn to comply 
with their regulations. GAA and PIA even helped to write 
some of those rules. We did the same with the Department 
of Environmental Protection and with PADEP and NJDEP.  
GAA added an Environmental, Health & Safety Manager 
just to help our members navigate their requirements. 

By working diligently with our legislators in Pennsylva-
nia, we were able to keep the manufacturers’ exemption, and 
to have shop towels exempted from sales tax. We lost a few 
battles as well; fortunately, I can’t remember them.

PIA’s Government Affairs Department in DC has stood 
up for the industry on many issues. Now we are battling the 
patent trolls. You may not have received a letter from an at-
torney stating that you are violating someone’s patent due to 
a workflow process you been using for years, but until we get 
this law corrected, you still might. 

For 125 years, GAA and PIA have been there helping 
the industry and members with technical advice, economics 
and market information, cost savings programs exclusive to 
the industry, government affairs activities, general support 
and much more. We can be sure there will be many changes 
in the future, but I’m confident that the help you receive 
from your association will always be there.

Its been my honor to serve as your President for the 
past 15 years. I’ve done my best to live up to your expecta-
tions and to answer your needs. And, honestly, I’ve had a 
wonderful time doing it. I’ve learned from many of you and 
grown along with some of you. I feel comfortable retiring 
knowing that you are in good hands and that GAA will con-
tinue to serve an industry that has given me so much. 

GRAPHIC ARTS ASSOCIATION
Representing Pennsylvania, Southern 
New Jersey and Delaware

2012-2013 
Annual Report



Neographics—In January 2013, we were asked to display the 2012 Neographics 
entries at the opening of Robert Morris University’s new Media Arts Gallery. More 
than 100 design students, faculty and industry professionals toured the display. 
GAA staff was on hand to answer questions and discuss the many forms print can 
take.   
  We are delighted 
to report that 
Neographics 2013 
saw a 10% increase 
in entries. Fifty-

seven Best of Category Awards were earned. Vie was a huge 
hit, and the Neo Committee has already decided to return in 
2014. 

  
   
Networking and Events— The Annual George Hess Golf Outing saw a 30% increase 
in participation. Thanks to the generosity of the attendees, we were delighted to be 
able to present a check to the Philadelphia Ronald McDonald House for $1000. 
   “Cocktails & Connections” continue to be successful with an average attendance of 25. 
We held them in Reading, Philadelphia, Pennsauken and Pittsburgh. 

Industry Advocacy—During PIA’s Annual Legislative Conference, 
GAA representatives attended briefing sessions and met with Leg-
islators on Capitol Hill to discuss issues important to the printing 

industry, particularly postal rate increases and patent trolling.  
   Your PIA Government Affairs team is extremely effective in meeting with legislators and their staff to 
present the industry’s view on issues impacting our businesses. We strongly urge everyone to register 
at www.printing.org to receive PIA’s Government Affairs updates and to contribute to PrintPAC. Every 
$25 contribution  helps.
    Locally, GAA has made significant recommendations and comments to the PADEP concerning PA’s 
development of its Reasonably Available Control Technology (RACT) for the graphic arts industry.  The 
EPA requires all states to enact this.  The RACT is a subset of air quality regulations specifically intended 
for the Graphic Arts Industry for the control of VOC’s and HAPS emissions in Pennsylvania to control greenhouse gas and 
tropospheric ozone accumulation. GAA has attended 2 formal meetings in Harrisburg and one meeting hosted by one of 
our members to show DEP the burdens of the RACT on small business. Formal comments have been sent and we are wait-
ing for the final ruling.   

Staffing—The GAA Executive Committee spent some time conducting a search for a new Presi-
dent to lead the Association. After interviewing a number of very qualified candidates, an offer was 
made to Melissa Jones. We are delighted to welcome her to her new role.

New for 2013-14—GAA and PDMA are partnering to host Bowl to Combat Illiteracy” on October 
24. The event is being held at North Bowl, 909 N. Second St. at 6:00 p.m. We hope you will all join us. 
   We are planning to ask some of our area state and federal legislators to attend our Annual Holiday 
Open House to give us an update on legislative activities of interest to our industry.  

2012/13 Highlights
Education—GAA and PDMA teamed to present “Into to the Graphic Arts” 
in April. The event was a sellout. We have already been asked to repeat it this fall. 

Environment, Health & Safety Services —GAA’s Environmental, 
Health & Safety Manager continues to be busy.  
  OSHA is continuing its emphasis on increased inspections which has had a 
similar impact on our EHS Manager. In 2012-13 we assisted five members with 
OSHA inspections and managed to get the fines reduced 
in all cases. 
We continue to add members for annual Environmental 
and Safety consulting services. 

Credit & Collections—The Graphic Arts Credit 
Bureau saw an increase in new claims in 2012-13. More 

than 25% has been collected.  We closed out the year with collections exceeding budget by 
100%. The ever popular quarterly credit exchanges are conducted via webinar.  

Buying Power Partners—Marathon Credit Processing has provided some significant 
savings to our members on credit card processing fees. Even the smallest member saved more in fees than he pays in 
dues.

The “Value of  Print” App—PIA took the “Value of Print” 
flip book a step further and published an app for smartphones and 
tablets also called “ The Value of Print.” The app contains informa-
tion which can be used with customers in response to misconceptions 
on the environmental impact of print as well as the effectiveness of 
print. Statistics and information in the app are updated regularly.   

Publications— We again partnered with 15 other Affiliates to  
produce our annual Wage & Benefit Survey. GAA mem-
bers who participated receive a  free copy of the report.  
PIA’s various whitepapers can be downloaded from the  
Members Only section of GAA’s website.

Group FSC Certification—GAA and a number of 
affiliates joined forces to offer group FSC certification 
to members with printing sales under $5,000,000. The 
group is now incorporated as RACG (Regional Affiliate 
Certification Group) and is led by former affiliate man-
ager Jim Tepper. Total annual costs to members remain 
$1695, much less than the cost of an individual certifica-
tion. We continue to add new members who want to 
take advantage of this program.  

Mergers
&

Acquisitions
A series of articles discussing the challenges and 

opportunities of merger/acquisition in the 
printing & imaging industry.
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2012/2013 Officers and Board of Directors
The Board of Directors is the policy-making body of GAA.  It consists of 18 members elected at the annual business meeting.  The Board elects an 
Executive Committee of four officers and one other member to guide the daily operations of the Association. 

Chairman
Lori Paravano-Norcross, Vice President
Corineo Creative

First Vice Chairman
Scott Vaughn, President
The Standard Group

Second Vice Chair/Secretary
Joseph Olivo, Manager
Perfect Printing

Treasurer
Christian Hutchison, President
P A Hutchison Co

Patrick Buckley, General Manager
Lindenmeyr Munroe Div Central National-Gottesman

Immediate Past Chairman
Doug Yeager, COO
Alcom

David Anthony, Owner
Afterprint Services Inc. 

Steve Auld, Owner
Custom Craft Laminations

Louis Bernstein, Vice President
Case Paper Company

Craig Lindsay, President
Tiger Printing Group

Frank Nacci, President/CEO
Nacci Printing Inc

Scott Norris, General Manager
Prisco

Carmen Pinto, President
Evergreen Printing Co.

James Rosenthal, Vice President
Digital Color Graphics

Terence Sheehy, President & COO
Xpedx - Central Lewmar LP

Colin Townsend, President
Square One Printing

Patricia Traynor, Owner
Finish on Demand

John Walton, Vice President Philadelphia Division
Unisource

Officers and Executive Committee Board of Directors

Thank you to our Sponsors

Mission Statement
The mission of the Graphic Arts Association is to be the leading resource for the printing and graphic communic-
ations industry in advocacy, education, and information to enhance the strength and profitability of its members.


